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贲培云
需有企业导师，放在最后，学校的导师放在前面，论文致谢部分同样要感谢企业的导师

沈云
封面填写，四号，楷体-GB2312居中，下同
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WPS_1667130153
1、小四，楷体-GB2312居中。
2、与封面题目完全保持一致，不能有一字之差。
3、以下论证内容1500字左右


沈云
请根据学院分组名单填写指导小组成员信息，小四，楷体-GB2312居中。
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Research framework: (4R4E 8 T 9L XA %)

I. An Investigation Report on the ... of ...
1. Introduction
1.1 Investigation background
1.2 Significance
2. Methodology
2.1 The aims of the investigation
2.2 Instruments
2.3 Procedures
2.4 Participants
3. Results and discussion
3.1 Result 1 and discussion
3.2 Result 2 and discussion
3.3 Result 3 and discussion
3.4 Suggestions for ...
4. Conclusion
4.1 Major findings
4.2 Limitations
Bibliography
Appendix

II. A Marketing Plan on the ... of ...

1. Introduction to the company
1.1 Company overview
1.2 Company products
2. STP analysis
2.1 Market segmentation
2.2 Market targeting
2.3 Market positioning
3. Marketing plan
3.1 Product plan
3.2 Price plan
3.3 Place plan
3.4 Promotion plan
4. Challenges and difficulties
5. Conclusion
Bibliography
Appendix




III. A Practice Report on XXX

1. Introduction

1.1 Company overview

1.2 Company products
2. Internship description

2.1 Internship purpose

2.2 Job duties
3. Problems identified during internship
4. Solutions and strategies
5. Retrospection and gains
Bibliography
Appendix
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沈云
参照国标GB／T7714-2015，10个左右,其中英文的参考文献不少于一半。



2025—2026 ¥ & % —F #

1. ATHA48 X A9 L Ao i &

2. 202556 H29 B: JiA Tk Hikik, HLFIH;
3. 2025 F 11 A 19 B: FAREL,

2025—2026 F 5 B % —F 4

4, 2026 2 A 23 BHAT: BT —45;

5. 20263 A 23 HAT: |4

6. 2026 54 A 10 BAT: |/IBL=A435;

7. 2026 5F 4 A 17 BAT: 8L L ZARH DA L E L F 4N,
8. 2026 F 4 F 19 HAT: T ax4qF2IFIE M ;

9, 2026 4 A 28 HAT: T E T+ FitH;

10, 2026 F5 A 9 B : #LEH;

11, 2026 55 A 11 BAT: B LRKL



Mingyong
根据学院的各阶段时间节点合理安排研究计划。
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